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Australia)* Study)Queensland’s)Summer)Life



Australia)* Study)Queensland’s)Summer)Life

Study&Queensland&created&a&groundbreaking new&online&entertainment&series,&
Summer)Life,&to&show&the&world&why&Queensland&is&the&number&one&destination&for&
international&students&to&live,&study,&work&and&follow&their&dreams.

Summer)Life)follows&the&lives&of&20&students&from&10&countries,&as&they&study&for&
one&semester&in&sunny&Queensland.

The&20&student&ambassadors&went&through&an&intensive&training&course&in&social&
media&and&video&creation,&before&broadcasting&Student&Generated&Content&(SGC)&in&
8&languages.
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Study&in&Germany&. Land&of&Ideas
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#YouAreWelcomeHere in/the/USA

Higher'education'institutions'have'come'together'to'make'students'feel'welcome'through'a'
marketing'and'social'media'campaign'featuring'the'message #YouAreWelcomeHere.

The'first'use'of'the'hashtag'in'international'education'was'by'Study'Group'in'their'November'
2016 video,'a'compilation'featuring'several'different'universities.'

In'late'November,'Temple'University'created'it’s'own'video'and'advanced'the'concept'into'a'
national'campaign.

With'the'support'of'organisations like'AIRC'and'NAFSA,'the'campaign'began'to'receive'
increased'attention'from'the'media.

As'of'September'2017,'over'300'colleges'and'universities'are'participating.



#YouAreWelcomeHere-in-the-USA

#YouAreWelcomeHere-campaign-videos- – staff-and-students-from-across-the-country-send-their-
messages-to-international-students.

https://www.youarewelcomehereusa.org/video/


#YouAreWelcomeHere-. Twitter-

The$#YouAreWelcomeHere
Twitter$account is$dedicated$to$the$
campaign$and$its$hashtag$highlights$
university$initiatives$that$send$
welcoming$messages$to$current$and$
prospective$international$students.

https://twitter.com/YouAreWelcome


Destination)Marketing)in
Post/Secondary)Education
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Destination Marketing
• Collaborative+versus+destination+marketing
• Collaborate,+don’t+compete+on+destination+marketing
• Whether+you+have+collaborative+partners+or+not,+all+
institutions+should+be+undertaking+a+destination+approach+to+
marketing
• Students+and+parents+can+be+risk+adverse,+institutions+must+
sell+the+merits+of+their+communities
• While+quality+and+outcomes+remain+important+drivers,+
student’s+today+are+also+shopping+their+destination+
and+campus+culture
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External Stakeholders and 
Partners• Leverage'the'voice'of'your'community
• Municipalities
• Community'Leaders
• School'Districts'
• Education'Sector'Associations'
• Economic'Development
Organizations'
• Tourism'Bureaus
• Ambassadors
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Support
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SWOT Analysis
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Methodology – Phase 2 



Case Study: 
Northern BC Marketing Initiative 

Case Study: STUDY NORTH 
BC.CA
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Key Findings: Challenges
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About Northern BC: Opportunity





About Northern BC: Lifestyle





About Northern BC: Adventure







Outcomes



Outcomes
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